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Design & Art Direction

KRISTINE KI KRISTINEKI.COM °KRISTINE.JKI@GMAIL.COM *812.272.5514
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REFLECTIONS

254, i ANNUAL GALA
Friends of Prentice

251 Enst Huron, Suite 3-200
Chicaga, lincls 06T

HAME
ADDRESS

CITY, STATE, 2IP
TELEPHOME

EMAL

PLEASE RESERVE:

preferences om reverse
1 s20f 10 at 35,000 flow ive lovation)
Tickets at $500

Ifwe are unable to attend, but would Bke to support Friends of Prentice initiathres with a contribution of:
$10,000 $5,000 $2500 $1,000 $500 $250 $ (please circle ome)

Fr mooe infarmatios, phons sereniitions ar 4 puechase naffe tidkers, pleare asll Nonthssestzrs Memorial Fousdation af (312 926.7133.
T purchase cweni fickets onfine, plesic risit s fiiosdsafrestice.ong, Piease aowapleie payment nformation on the back of h

SAVE # DATE

SATURDAY, JUNE 11, 2011
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REFLECTIONS

FF 112501

‘/(/Mur/fﬁ.’rf’zwm, L Ii-v;y’ %é

GRAND BALLROOM, NAVY PIER | CHICAGO, ILLINOIS
COCKTAILS AND SILENT AUCTION AT 5:30 P.M.

GALA FUNDRAISING EVENT / BRANDING, PRINT COLLATERAL & INVITATION MATERIALS
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SPICED RUM / BRAND IDENTITY, PACKAGING (GDUSA AWARD WINNER), POINT-OF-SALE, MERCHANDISE & ADVERTISING
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TASTE THE ISLAND FLAVOR OF
CALYPSO®" COCONUT RUM

* Made with rum imported from the Viegin
Islands, this smooth and creamy coconst
rum pairs perfectly with tropical mixcrs.

* Priced competitively, Calypso” is the rum
of choice for casual parties, hanging with
friends, or that beach party adventure!

* Eyecatching case card and shelf talker
bring the tropical spirit of Calypso” o lfe!

—

CASES/LAYER  LAYERS/PALLET CASES/PALLET  CASE WEIGHT
A 6564018 100B5676564015 15 6 an 248
76564025 1085676564022 1 5 % w8
; 75564032 1008567656403 14 5 70 0

) WG 564049 10085676564046 17 6 102 199

Blioer1 st FLASORS 378 ALEAYEL (20 W0OF) | BOTTLEC B BATNAS VOIS ANESEA . LOUSSLLE aincey || EASY S aalsanis DRI CAComacs EESSthviitey
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COCONUT RUM / BRAND IDENTITY, PACKAGING (GDUSA AWARD WINNER), POINT-OF-SALE, MERCHANDISE & ADVERTISING
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Sustainability Report

News and Recognition

oans

Case Studies

Qur World

Baxter Will Drive o Susfadnabde Supply Chain
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Baxter Will Drive Reductions in its Carbon Footprin

T e

SUSTAINABILITY REPORT / WEBSITE & Ul DESIGN



COLOR PALETTE BUTTON PRIORITIES & GOALS

View our Sustainability Priorities & Goals

TYPOGRAPHY HELVETICA NEUE ICONS SUSTAINABILITY PRIORITIES TEASER BUTTONS

@ PZINS
ABCDEFGHIJKLMNOPQRSTUVWXYZ . “ COEr

sor \pr //-f
abcdefghijklmnopgrstuvwxyz 1l 2013 Data Index
0123456789 Our People Our Operations Our World
& Products
Take Our Survey

QUICK LINKS ICONS SIDE BAR GRAPHIC HIGHLIGHTS

Environmental
— () ® Baxter Will Promote Ethical Financial Statement
— a‘ @ cConduct and Legal Compliance

Chairman and Code of Conduct Inclusion and Climate Change “ Baxter Will Drive Reductions 2013 Sustainability
CEQLpiter Diversity in its Carbon Footprint Priorities Brochure

g //" Z4w, Baxter Will Strengthen Access
%77 to Healthcare A Sistainabil
Ib: all Y y

# V"’ Priorities & Goals

Charitable Giving Political Contributions Data Index
Report

BAXTER INTERNATIONAL INC SUSTAINABILITY REPORT / BRAND IDENTITY, INFOGRAPHICS & PRINT COLLATERAL
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2013 eow
Sustainability Report

Priorities Governance, Ethics
and Goals and Compliance

Environment,
Health and Safety

Sustainability

at Baxter Emplayess

Product Responsibility o
il Product Responsibility

Safaty

Product Integrity

R&D and Design
Materials Usa
Manufacturing

Packaging

Baxctes Sustainability Report.

LA 2| 2] 4 ssutainabity baxter.com Erick Quiles Perez of San Juan, Puenio Rico, uses Baxter's FEIBA [Antl-Inhibitor Coagulant Complex]
o tramt s hemophiiia A with inhisitors, Whan Erick required knoe surgery. his surgeans used Baxter's
2013 wow FLOSEAL Hemastatic Malrix 1o haip controd his blsading.

Sustainability Report

Baxter develops, manufactures and markets products for people with
hemophilia, immune disorders, infectious di , kidney di
trauma, and other chronic and acute medical conditions. The
company's products are infused, injected or inhaled more than two
billion times annually, to treat life-threatening acute or chronic
conditions.

Pricditias
and Goals

Deswninad POF ni.

Sustainability Priorities and 2015 Goals sutskey. (@) achieved () onTrack  ([F) Benind sensaue

Our People
= 2 While delivering products that save or sustain lives, Baxter also works to address

environmental and social issues across the product life cycle. These range from
sustainable design and bioethics during research and development, 1o energy and
materials efficiency during f ing and port, to responsible advertising and
promotion, and finally, appropriate treatment of products at end-of-life. Baxter also has
programs to ensure high standards in quality, safety and product integrity.

Baxler’s employess wordwide are essential to creating products that save and
b prowide & safe, heatthy and inclusive workplace and 1o foster & culture fnat din

Baxter Will Promote a Safe and Healthy Workplace

2018 GOAL i :

The following graphic illustrates the breadth and depth of the company’s approach,

L view il |

Sustainability across the Product Life Cycle

Issue

Approach

Product Sustainability Review > Life cycle
assessment

Sustainable Design

vy £ #0503 o0 £

o BE3 00 IDIOSTS TVGGA
@ mandabory in-persen Power of

Bioathics Bioethics Policy and position statements

Aramig.

6 GOl

Sustainability Priority Addressed
on this Page

i
Case Study: Baxier Aus

Pariners in Hospital Waste Recycling
Program

Case Study: Comparative Life Cycle
Assessment of Baxier VIVIA
Hemodlalysis System

MEMBER

Case Study: Engaging with
Stakehnldars nn Prodict
Envimonmental Performance

SUSTAINABILITY REPORT / WEBSITE & Ul DESIGN



SPOOKY SQUAD HALLOWEEN CAMPAIGN / BRAND IDENTITY, PACKAGING & POINT-OF-SALE



What America’s Missing

got milk?

O ne M ore M a 1. te rs MILK'S NUTRIENT POWER

i3

Eaf B3 peLn

Nutrition Facts

i

— - -

H o — AV
What America's Missing vy S i
A 2011 Report on the Nation's Nulrient Gag L -

NATIONAL & LOCAL CAMPAIGNS / CAMPAIGN BRANDING, SIGNAGE, BROCHURE & INFOGRAPHICS



KUTYLA DESIGN

@ KUTYLA DESIGN

KUTYLA DESIGN

g i Come celebrate

the Holidays with

Kutyla Design ¢ the Fine Avts Building

FRIDAY, DECEMBER 14 | 5:00 PM — 10:00 PM
FINE ARTS DUILDING | 410 5 MICHIGAN AVE SUITE 403

On (he evening al the 14th, various arl galleries and music sludios

will also be apen hroughout the buitding ollenng drinks,

FIRSTNAME LAST
position title

loed, and entertiinment. We encouradge you 1o stroll and gxplore the

- S unlgue ambiance of the Fine Arts Building
KUTYLA DESIGN " narmaggkutylad

"

31.1500 | kutyladesign.com
3 | Chicago, IL 60605

410 5 Michigan

BRAND REDESIGN / BRAND IDENTITY, PRINT COLLATERAL & WEBSITE



; " NEXT YEAR, WE'LL HAVE

3X MORE

BITS OF INFORMATION IN OUR

DIGITAL UNIVERSE .
THAN STARS

IN OUR PHYSICAL UNIVERSE

Manage Data Mindfully.

~ Manage Data Mindfully. |

PRIVACY@ WORK g http:fflegal.oneabbott.com/privacy/pageshome.aspx a Abbott PRIVACY@WORK g hitpiieg com/privacy/pag aspx a Abbott PRIVACY(@ WORK g fitpiflegal.oneabbott comiprivacylpageshome.asps a Abbott

PRIVACY @ WORK GLOBAL CAMPAIGN / PROGRAM IDENTITY & BRANDING
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= .- INFORMAZIONINELNOSTRO
MONTHS - UNIVERSO DIGITALE
| ' SARANNO

THE WORLD’S (" - 3VOLTE B
DATA VOLUME | / IL NUMERO DI STELLE CHE -

ABBIAMO NELL'UNIVERSO FISICO ,

DOUBLES

PRIVACY @ WORK g hiizilega comabbott comiprimeyipageniome sspx EM

PRIVACY @ WORK GLOBAL CAMPAIGN / POSTERS, TABLE TENTS, LCD SCREENS & DIGITAL GRAPHICS
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PRIVACY@WORK g htpiiegal neabbottcompitvacypagestome.aspx (=) Abbott

CY @ WORK GLOBAL CAMPAIGN / GLOBAL IMPLEMENTATION & TRANSLATIONS IN 13 LANGUAGES
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S) WATERMELONS

ERRIE

99 BRAND LIQUEUR / PACKAGING REDESIGN (GDUSA AWARD WINNER) & BRAND DEVELOPMENT



MAIN GRAPHIC ELEMENT SWIRLS FLAVOR COLOR PALETTE
_

TYPOGRAPHY

NEUTRAFACE

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abc&efghinmnopqrsiuvwxyz
0123456789

BERTHOLD IMAGO
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abecdefghl]kimnopgrstuvwxyz
0123456789

HAND OF SEAN
ABCDEFCGHIVKLMNOPARSTUVNXYZ
abedefghijklmnopqrstuvuxyz
0123456784

_Z508L | 49.5% ALGAQL -

99 BRAND LIQUEUR / PACKAGING REDESIGN (GDUSA AWARD WINNER) & BRAND IDENTITY



BRAND LIQUEUR / WEBSITE & Ul DESIGN



HOT NEW FLAVOR
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BOLD NEW LOOK,
SAME EXPLOSIVE TASTE

BOLD NEW LOOK,
SAME EXPLOSIVE TASTE
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NEW LOOK,

SAME
EXPLOSIVE

D

99 BRAND LIQUEUR / FAMILY POINT OF SALE, MARKETING & MERCHANDISE

C



~ NEW LOOK,
HOT NEW

“ Cinnamon
Blast Cocktails D

99 APPLE PIE
9 Cinnamon + 59 Apples |, *

99 CINNAMON CRUNCH  ~
99 Cinnam

NEW LOOK,

HOT NEW
FLAVOR

. BOLD
¢ NEWLOOK

.+ HOT NEw
< . FLAVOR
3

PLEASE Rememgen T0 DRy 9g° RESPONS)
BLY

VAABC #84153
750mh $1890 | SALE PRI

99 BRAND LIQUEUR / CINNAMON POINT OF SALE, MERCHANDISE & ADVERTISING
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PRODUCTION
U s BEASTS

VIZ STUDIOS

HOLDINGS"

< °
primetrust

CROCKTOBERFEST

®

KUTYLA DESIGN

770\

novimost

A New Bridae to the Old World

THE THOMAS

LAW OFFICE

VARIOUS CLIENTS / BRAND IDENTITY



LET'S COLLABORATE.

KRISTINE KI KRISTINEKI.COM °KRISTINE.JKI@GMAIL.COM *812.272.5514





